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e /M ramps up Phizer move

h ; o s n ) jobs created by commercializing university-de-  mer for about $108 million.
% a;} 0 U J! ( ! reve f 0 f” Hn d veloped technologies. She said raising $200 million would involve

CMS sells more power,
Dr. Ora Hirsch Pescovitz, alumni. private donors and private industry.

pushes new plant
F 11 CEOQ of the University of Michi-  “We need a lot of help to go after that,” she said.

| 4 o | gan Health System, told a The site occupies 174 acres, including 29
‘ group of venture capitalists acresof vacant land, and about 2 million square

Mayor advised
to keep Detroit

recruiting, research
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land-use Iﬂﬂﬂﬂlﬂg AND Tﬂ'ﬂf HENDERSON and entrepreneurs last Tues-  feet of office and lab space.
ass 0 II_;,”\_ £ '."Hra."r.':r."':njﬁ;' day at the annual Michigan “We definitely need resources in order to be-
proc pen - i Growth Capital Symposium in  gin to recruit faculty., buy equipment and fi-

Ypsilanti that the university nance new programs to begin to fully utilize
will need about $200 million  this space,” Pescovitz told Crain s on Thursday.
to recruit new faculty re- She said the $200 million would be needed over
university's research and commercialization searchers, finance new mul-  the next three years.
activities. tidisciplinary research pro- Pescovitz said near-term plans for the NCRC
The goal is to double UM's $1 billion in annu-  jects and reopen shuttered lab space at the include moving UM's Office of Technology
al research spending in 10 years and increase  NCRC to develop the former Pfizer Inc. R&D cen-
the number of startup companies and for-profit  ter that was bought by the university last sum-

The University of Michigan is shifting into high
gear the transformation of its North Campus
Research Complex into the central hub of the

See who's new to
the Private 200, Page 20

Pescopitz

See UM, Page 35
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How to find talent in a
crowded job market,
Page 11

Michigan may land jobs
tied to new Air Force tanker

Chicago-based The Boeing
Co. projects an aerial refuel-
ing contract award by the
U.S. Alr Foree could generate
up to 450 Michigan jobs and a
%25 million economic impact
through its suppliers in the
state, the company expects to
announce Tuesday,

That impact could escalate
if the company finds new sub-
contractors among the com-
panies attending a supply
chain primer and networking
meeting Tuesday with the
Michigan Aerospace Manufactur-
Ing Association. More than 100
companies are expected at the
event, including 60 or more
from Southeast Michigan,
said MAMA Executive Direc-
tor Gavin Brown

“This is not all new jobs,
But it is a mix of new jobs

See This Just In, Page 2

McCann’s new campaign:
150 hires, revenue growth

Digital unit, new accounts help agency thrive

Garry Neel is president By BILL SHE
and CEOQ of McCann CRAIN'S DETROIT
Worldgroup's digital
marketing unit, Detroit’s automotive advertisi gencies have had
MRM an especially rough few months, with Warren-based
Wordwice — Campbell-Ewald’s stunning loss last month of Chevy after
:?:;Z TE::H"?" nearly a century, BBDO Detroit in Troy shutting down
hires. v completely in January and Southfield-
- based W.B. Doner & Co. scrambling to Mm‘l"ﬂ ON
defend Mazda. Bad ad? Agency
But finally, some better news. looks beyond
The Birmingham office of McCann i:ﬂf";:g g:'
Worldgroup has quietly undergone
something of a renaissance
grow and hired 150 new fers in the past six
months, bringing headcount to about 400 while
most of the local large agencies have been
shedding jobs as work left town.
The office, turned this *into a re-
gional hub for McCann Worldgroup and

home to several specialized agencies
;'_ % s1uch as McCann Erickson, 15 General Motors

-

el
Ve .'s largest global advertising :
” % — : ;

See McCan n, Page 36
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Royal 0ak’s
new DDA rule
In dispute

State law may not
back city oversight

By CHAD HALCOM
CRAIN'S DETROIT BUSINESS

Roval Oak may venture into un-
charted legal waters this week
when it starts implementing a new
oversight practice for its Down-
town Development Authority in
the wake of a DDA tax credit
award to Emagine Entertainment Inc.

Lawvers and Roval Oak officials
gaid a city code amendment ap-
proved last month to make all DDA
decisions subject to the approval of
the City Commission is without
precedent and may be open to a le
gal challenge.

The commission adopted the
amendment after the DDA gave a
£300,000 tax credit inducement
March 24 to Emagine for its $19
million movie theater, bowling al-
ley and entertainment complex
proposed at 11 Mile Road and Troy
Street. The credit helps the compa-
ny become eligible for state tax in-
centives.

“Unfortunately our City Com-
mission seems to have a tendency
to micro-manage and a lack of

See Roval Oak, Page 35









